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The Basics of Branding 
• Branding is one of the most important aspects of any business, large or 

small 

• Your brand is your promise to your customer. It tells them what they can 
expect from your products and services, and it differentiates your offering 
from your competitors'. Your brand is derived from who you are, who you 
want to be and who people perceive you to be. 

• The foundation of your brand is your logo. Your website, packaging and 
promotional materials--all of which should integrate your logo--
communicate your brand. 

 Defining Your Brand 

• Defining your brand is like a journey of business self-discovery. It can be 
difficult, time-consuming and uncomfortable. It requires, at the very least, 
that you answer the questions below: 

• What is your company's mission? 

• What are the benefits and features of your products or services? 

• What do your customers and prospects already think of your company? 

• What qualities do you want them to associate with your company? 

 

https://www.entrepreneur.com/marketing/branding/
http://www.johnrampton.com/brand/
http://www.johnrampton.com/brand/


What should a Brand do? 
• Clearly deliver a message 
• Confirm the brand's credibility in the marketplace 
• Emotionally connect target prospects with a product or 

service 
• Motivate the buyer to make a purchase 
• Create user loyalty 
• Think of branding as though your company or 

organization were a living, breathing person. Imagine 
this person explaining who they are, why they're 
valuable, and what they specifically have to offer. 

 As consumers begin to identify with you, your brand 
will live in the hearts and minds of customers, clients, 
and prospects, and they'll connect on an emotional 
level.   
 



The Secret on Branding 
A professional Graphic Designer  



Before you create a style guide, you need to 
know your brand.  

 

There are five key components: mission, 
vision, target audience, brand personality 
and core values. 
 
Together, these are the most important 
things needed to establish your brand 
identity because they tell the world what 
you stand for. All the other parts of your 
brand style guide are tangible elements that 
communicate those key components to the 
world through design. 

https://99designs.com/blog/business/cheap-branding-strategies-small-business/


Don’ts of Brand Development 

• Don’t look at what your competitors are doing 
• Don’t be scared to be different 
• Don’t overcomplicating your brand  
  
 Branding aims to establish a significant and differentiated 

presence in the market that attracts and retains loyal 
customers. 
 
 

THE BOTTOM LINE:  SIMPLE IS BEST 


